Greetings MCMLA!
We’ve got a great end-of summer issue of the Express for
you!
As we quickly approach the annual conference in Wichita, we’ve provided a brief overview of the conference
and some last minute reminders.
This issue features a new column by Angela Arner on
Health Literacy with some excellent new suggestions,
resources, and discussion on improving consumer health
awareness and literacy.
This issue also features the inaugural publications for two
new columns. The first, by Tim Kenny is called From the
Library Frontlines and aims to cover a variety of topics to
“keep us on our toes, professionally”. In this first segment, Kenny writes about how small steps produce big
gains with outreach efforts.
Next, another new column, Research Round-up, written
and submitted by the Research committee, will deliver the
latest tools, discussion, and resources to support and encourage research among medical librarians. The first issue
here provides some outstanding suggestions to get started
with conducting and publishing research.
Switching gears a bit, Holli Henslee and Peggy Walden
team up to present a recent project they’ve initiated to
embed library tutorials into their learning management
system (LMS) for nursing students. Great project and
great article!
Karen Wells and Guy Mason from Exempla Lutheran
Medical Center collaborate to present the first of a series
of articles on social networking and the implications
medical libraries may want to consider or even re-visit.
Thanks to all those that responded with submissions in the
past few months and to the Publications committee for
their hard work on the issue.
Enjoy the issue!
Andrew
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Join Us in Wichita for the 2010 Annual Meeting!
Continuing Education
Wednesday, October 6th
Online Schoolhouse: Intermediate Screencasting and Instructional Design Basics, Rebecca Brown & Marty
Magee 12:30 - 4:30 p.m.
NLM Training: NLM Gateway & ClinicalTrials.gov,
Sharon Brown & Jean Roehrs 12:30 - 4:30 p.m.
Thursday, October 7th
NLM Training: PubMed®, Sharon Brown & Jean Roehrs
8:00 a.m. - 5:00 p.m.
Finding Information in Numbers and Words: Data Analysis for Health Information Outreach, Susan J. Barnes
8:00 a.m. - 12:00 p.m.
The Agile Librarian’s Guide to Thriving in Any Institution, Michelynn McKnight 8:00 a.m. - 12:00 p.m.
Symposium of Sages 1:00 – 5:00 pm

Conference Site and Hotel
Hotel at Old Town
First & Mosley, 830 East First, Wichita, KS 67202
Tel: 316-267-4800 Fax: 316-267-4840 Reservations:
1.877.265.3869
http://www.hotelatoldtown.com/
Be sure to make your reservations by September 15 to get
the special MCMLA conference rate!

Featured Speakers
Friday, October 8th
9 - 10:30 a.m.
Lorri Zipperer & Paul Uhlig, MD
New possibilities: the catalytic role of librarians
as front line partners for transforming clinical
care
Saturday, October 9th
11:30 a.m. - 12:30 p.m.
Connie Schardt
MLA Update

12:35 - 2:00 p.m.
David Rothman
Cheap and Easy: Bang for Your Buck
The Easiest & Most Inexpensive Ways to Use
Technology to Expand Services

The MCMLA 2010 Welcome Reception will be held at the
historic Kansas Aviation Museum. This Art Deco building
is on the National Register of Historic Places and houses a
fantastic museum.

Transportation for
the
Welcome Reception will
be provided by River City
Trolley aboard their 1925
style trolleys.
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Embedding Library Tutorials within a Learning Management System
Submitted by Holli Henslee &, Peggy Walden, Edited by Kristin Sen
The St. John’s College of Nursing and Health
Sciences of Southwest Baptist University offers a twoyear Associate of Science degree in Nursing (ASN) and a
fully online Bachelor of Science in Nursing completion
degree (BSN). It is the purpose of the library at this college to ensure that all students, no matter what degree
they are pursuing, are supported in their course work. In
recent years, traditional methods of library instruction are
no longer addressing all areas of student learning preferences and styles. These traditional types of library instruction include a beginning of semester library orientation for students who are just starting their first semester,
bibliographic instruction (B.I.) sessions in specific classes
to discuss the databases
that would be beneficial
to the students doing research, and one on one
instruction to students as
they come into the library
needing help. In providing these types of instruction, it was found that
students in the orientation
and the B.I. sessions were
not retaining the information that was provided to
them. In April of 2010, Holli Henslee, Librarian and
Peggy Walden, Instructional Technology Support Specialist, attended the Computers in Libraries conference
located in Arlington, VA. The sessions were great and
the ideas were many, but as the discussion of different
ideas started, it was at first difficult to decide how to pursue a joint venture between the library and the IT department. It was Peggy that suggested having library resources such as tutorials and useful links within ANGEL,
our current learning management system. In this way,
students could access the content and learn at the point of
need. The idea was a great one, and from past experience
there was the knowledge that students seldom use the library homepage to retrieve information; the only thing the
homepage is used for is as a portal to access the databases
and library catalog. Fortunately some tutorials had already been created for an online class for searching within
a couple of the library owned databases, and the feedback
received from the students was very positive. In fact, students asked for access to the tutorials outside of the normal online class setting. Without really realizing it, and
with the cooperation between the library and the information technology department, the library was soon to have
an embedded presence within the learning management
system.

The main purpose of embedding library reference
resources within the learning management system is to
bring the library to the students at their point of need.
Many students need research assistance, but because of
their work schedules, or their location they are not physically able to come into the library for the traditional research assistance. Assisting students by phone is a common occurrence but often becomes problematic as it is
difficult to ensure both the student and librarian are viewing the same content at the same time. In-class bibliographic instruction sessions are also offered but many
students attending these sessions had difficulty sufficiently demonstrating their understanding in using the
research resources. The library needed to provide useful
information that the students could access whenever they
wanted regardless of library hours, and give them access
wherever they might be. For the nursing students this
could even mean being able to find evidence based research on a specific condition for a patient while treating
that patient. In this way, the students can learn more
about the treatment that is currently being used, and then
provide better care to their patient.
When discussing what types of information that
should be provided and how it should be presented, there
were some different options within the learning management system. There was the option to create a class that
all students would be enrolled in and have access. A
community group could also be created where all students
would have access in order to obtain the information.
Also the librarian could actually have a presence within
each individual class and provide resources, but this
would require adding the librarian as an editor and creating duplicate copies of any and all library help content in
each class. It was decided to create a learning object repository (LOR) so that the information created within this
LOR, can then be put in specific classes, or even community groups.
(continued page 4)
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Embedding Library Tutorials within a Learning Management System
(continued from page 3)
A Learning Object Repository (LOR) is a feature
that is unique to Angel. It provides a way to share content
contained in the LOR with other course shells or community groups available inside Angel. The repository tab
looks and behaves in a similar manner to the course
shell’s lessons tab or a community group’s content tab.
The idea would be to create library content in a LOR that
could then be assigned to the librarian as the only editor.
Just like a course shell is assigned to one or more instructors, a LOR may be assigned to one or more editors. The
librarian would have complete control over the content
housed in the LOR but then could also share that content
out to any courses that need the library content. Additionally, the librarian has the option to share only specific
pieces of content. For example, content that may pertain
to an ASN student may not pertain to a Health Sciences
student. The librarian can create two sets of content
within one LOR but then only share the needed content
pieces to the appropriate group. All content is housed in
one location, the College of Nursing and Health Sciences
Library LOR. Any content created in the LOR can either
be “linked” or “copied” to the various course shells that
require the needed content contained in the LOR. Linking allows the content to essentially be shared to the
course shell so that only the original content in the LOR
has to be modified. Any updated information that is reloaded to the LOR will automatically flow down to all
courses where that content was originally linked. This
effectively eliminates the need to update every copy of a
particular document that was ever copied to a course.
Next came the discussion of what types of resources to include. It was decided to start with resources
that were already completed for the class that the librarian
is currenlty teaching, and then add in any additional information that the students will need and use. Jing was used
to create tutorials on how to use our CINAHL database,
and our OVID database. Jing is a free screen capture
software that allows the user to record presentations, tutorials, etc. in up to five-minute intervals that can then be
shared with others via a link. The other resources to be
included are a top ten list of links related to the nursing
field, a bibliographic instruction PowerPoint that is normally provide to students during instruction sessions, a
recorded bibliographic instruction session, and live office
hours and contact information for the librarian.
In the process of setting up these resources for the
nursing students, it was found that there are other schools
providing similar resources through their learning man-

agement systems. Although they may be providing the
information a little differently, there is a common thread
of striving for the same result. This would include student success in their courses, especially those that have a
research component. What makes this specific endeavor
unique is using Angel’s LOR to make it possible to incorporate an embedded librarian, without having to become
an editor inside every course offered. The librarian can
then provide just in time resources directly to the students
inside the course where they need it.
The primary accomplishment of this project is to
see students using the library resources in a way, which
will help them with their research needs. In the past libraries have been a place where students would come to
us, now as technology has changed over the past ten
years, librarians need to be willing to go where the students are. The one thing that really helps in allowing this
to be accomplished is a great working relationship between the library and the IT department. It is the willingness and the common goals that help us give the students
the kind of assistance that they need in order for them to
succeed throughout their program.
One of the things that we have learned in this endeavor is that no matter how much planning is done,
things will always change. It is important to look at
change as a learning experience. Without change or the
willingness to change, then we ourselves will not learn.
As we implement this project, we will also be reevaluating the resources and the way that they are available as
we start receiving feedback from the students. It is our
goal to ensure that we are providing the best resources to
our students, and doing it in a way that will be beneficial
to them.
MCMLA Express is a publication of the
MidContinental Chapter of the
Medical Library Association .
It is published 4 times annually in February, May, August, and
November.
Committee
Andrew Youngkin, Editor
Angela Arner
Amanda Sprochi
Cindy Mitchell
Kristin Sen
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Social Networks, Part 1
Submitted by Karen Wells & Guy Mason, Edited by Kristin Sen
While once viewed as a fad, social networks now have a
substantive presence and are exerting significant influence within our community. This environment offers major marketing and advocacy opportunities for the medical
library. In order to seize these opportunities medical librarians will have to leverage social networking technologies in new and engaging ways that go far beyond the
typical OPAC.
Currently popular social networking sites include Facebook, LinkedIn, Twitter, and MySpace. They are esteemed as some of the most visited, in-style web sites.
The market appraisal of advertising paid out on online
social networks, according to Consumer Marketing 2010
is:
2009 $1.21 billion (3.9%)
2010 $1.29 billion (7.1%)
2011 $1.29 billion (7.7%)
The most patronized are MySpace and Facebook. Spending at MySpace was at $465 million in 2009, and at Facebook it was $410 million. The entire set of “other” social
networks spending came in at $410 million. Despite the
near equality of spending Nielson reports that Facebook is
reaching 52% of active social users while MySpace is at
15%. Twitter and Linkedin are at lower levels of usage.
On June 15, 2010, Nielsen reported the world now spends
over 110 billion minutes on social networks and blog
sites. This equates to 22 percent of all time online or one
in every four and half minutes of online time. “For the
first time ever, social network or blog sites are visited by
three quarters of global consumers who go online, after
the numbers of people visiting these sites increased by
24% over last year. The average visitor spends 66% more
time on these sites than a year ago, almost 6 hours in
April 2010 versus 3 hours, 31 minutes last year,” says
Nielson, referring to time spent per month.
Wow! That is a marketing opportunity! So how can libraries participate in the opportunities to interact with
these networks? Libraries can utilize social networks to
foster a sense of human community in a clientele of users
whose physical proximity to the library is getter further
and further away. We must follow our clients where they
are and be able to provide information services, and some
form of human community must go along side it as well.
And right now where they are is on these online social

networks!
OK, so to drive a very important point in yet another way,
let’s look at a very, very profitable company and one that
you may have often wondered about WHY it is so successful: Starbucks Corporation. The New York Times
reports on April 21, 2010, that Starbucks had profits for
the 2nd quarter of $217.3 million, outperforming all forecasts for their success. Regardless of your personal feelings about Starbucks, it is evident that it is a very successful company. Have you ever been to a Starbucks? What
do you think lends to their success? Why haven’t others
been as successful? Their philosophy, among other
things, is an important aspect:
Here are the principles of how we live that
every day:
Our Coffee: It has always been, and will
always be, about quality. We’re passionate
about ethically sourcing the finest coffee
beans, roasting them with great care, and
improving the lives of people who grow
them. We care deeply about all of this; our
work is never done.
Our Partners: We’re called partners, because it’s not just a job, it’s our passion.
Together, we embrace diversity to create a
place where each of us can be ourselves.
We always treat each other with respect
and dignity. And we hold each other to that
standard.
Our Customers: When we are fully engaged, we connect with, laugh with, and
uplift the lives of our customers – even if
just for a few moments. Sure, it starts with
the promise of a perfectly made beverage,
but our work goes far beyond that. It’s
really about human connection.
Our Stores: When our customers feel this
sense of belonging, our stores become a
haven, a break from the worries outside, a
place where you can meet with friends. It’s
about enjoyment at the speed of life – sometimes slow and savored, sometimes faster.
Always full of humanity.
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Social Networks, Part 1 (cont. from pg 5)
Our Neighborhood: Every store is part
of a community, and we take our responsibility to be good neighbors seriously.
We want to be invited in wherever we do
business. We can be a force for positive
action – bringing together our partners,
customers, and the community to contribute every day. Now we see that our responsibility – and our potential for good
– is even larger. The world is looking to
Starbucks to set the new standard, yet
again. We will lead.
These are wonderful words, for any company. See especially those bolded words! What about us? How about if
we set up something: a task force, a committee, a blog, a
wiki, a ?? so people can brainstorm what libraries can do
to participate in the new technologies and in creating INTERACTIVE and fun ways to engage people. (And getting our corporations to buy into and not block these social networking sites.) How can we LEAD our profession into the next century?
Some libraries have attempted to participate in this new
trend by educating clients about social networks and
online tools. Some have created their own blogs and
wikis, merely to find out how challenging and time consuming they are to maintain. Nevertheless, it is important
work that necessitates our attention. We may even find a
way to engage others (clients and users who interact with
each other,) to provide frequent and ongoing content and
interchange.
When these sites stay stationary, with insignificant or trivial new information, visitor frequency declines considerably. After all, many more appealing, motivating, and fascinating sites are available for folks to visit. Further, it is
the appeal that may initially attract the users, but it is the
continual updating and substantive content that will keep
them.
Some of the ways libraries are improving the boredom
factor is to have interactive games on their sites. Yes,
games. Clients get so many points tallied for visiting or
using aspects of the materials, such that they get credentials or little bonuses. A similar idea is from CME websites. They advertise CME credit availability to users.
They invite people to engage in selected, authoritative,
bibliographic and medical overview databases, in search
of solutions to their clinical queries. Once clients read the

materials, they must fill out evaluations that document
reading for educational content. Last, CME credit is
awarded to these users, for example.
Presbyterian-St. Luke’s, years ago, in the early 1980’s,
started a game called Medical Trivia Bowl where the
house staff was pitted against interns and residents. It
was an annual event that involved serious research on the
part of the librarians, a med staff Emcee, as well as librarian participants as score keepers/buzzer-ers when time ran
out. Absolutely a sell out and rowdy crowd!
What kind of game could a library do? How about general trivia associated with medicine? How about medical
trivia? How about breaking it into various subjects?
Would that be fun? To post a quarterly or monthly winner? To have our clientele/users compete online in a continuous fashion, with monthly winners??
Our library technician, Diane, used to put a sign on the
door that said, “Find the $100 bill and win a prize!” Of
course, you are wondering if one finds a $100 why in the
world you would trade it in for a prize, and it’s because
it’s Monopoly money that you find, of course. The winner, and we had several over the course of the advertisement, would win a huge chocolate candy bar! People
would get SOOOO excited to find the Monopoly money
and have their name listed on the library door as the winner. It allowed them to get recognition as serious researchers and gave their tummies a real treat too.
Would people want to play a game like that on a social
site? Does it sound hokey and corny? Well, yes, AND it
might just be a best seller. It would allow us to get
friendly with our users. It brings up again, the idea of
human community.
Beyond just sharing information, some location based
social networks, which are services that allow users to
broadcast their locations, have evolved into yet another
game. An illustration is the Foursquare mobile application. There, users can accumulate badges based on checkin patterns, and Foursquare allows users to become
“mayors” of locations with the most updates from a specific place. The contest has spurred a location based social network into a steady and mainstream online audience which is building a sense of human community.
(continued, page 7)
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Social Networks, Part 1 (cont. from pg 6)
Could librarians create such a sense of community by utilizing similar plans and location-based social networking?
Or maybe we could crown mayors of particular databases,
electronic books, OPACS, or ??, by tracking user visitation and length of time of usage. And to keep it interactive, we could crown a mayor of the venue, until someone
else earns the title by checking in and using the materials
more times or longer than the previous mayor. And then
we could have iPhone, Android, WebOS, Windows
Phone7, Blackberry or other apps that can connect to us,
to ensure we are keeping up with the technology.
If this sounds crazy, consider that Yahoo! is presently
pursuing Foursquare by offering them $125 million to
take over this service.

our users with social networks and create a sense of human community? Some more ideas are: having mayors of
local educational medical events (listed on your site),
medical conferences, impromptu meeting gathering facilitations, and so on. What about having a site with MEETUP information on hobbies, studies, and the like, where
our hospital employees could get together and share
things of interest: photography, painting, poetry, recipes,
flower arranging, book clubs, and so many other things.
There are many ideas if we can continue to think outside
of the box.
Stay tuned for more information on this interesting topic
of social networking.
References

Oh boy, what can happen when we think outside the box!
Several pioneering libraries have begun doing just that.
They are using Foursquare, like Enoch Pratt Free Library,
and giving perks like mugs, totebags, etc., to declared
mayors.
BTW, we so like what Pratt’s website says:
“There’s an app for that
We’re living in a world where news and information are
just a few clicks away on your cell phone. From email
alerts to Facebook updates and Tweets, there are so many
ways you can access information even if you’re not inside
a library. That’s why the Enoch Pratt Free Library has
seen the future and it’s mobile. We are developing a new
app for smart phones that will allow customers to renew
and reserve materials, learn of upcoming events, search
the catalog and contact us. The library has definitely
come a long way since the old card catalog system. Now
you can text or instant message us questions, download
audio books, and listen to podcasts of author events all
from the Pratt’s website, www.prattlibrary.org. We are
continually working on offering customers more channels
to access the library’s resources and materials. Through
our website, Twitter, FourSquare or our new app, the
Pratt Library will continue to be the city’s information
hub. No matter what way you want to – check us out.
Carla D. Hayden Chief Executive Officer”
(http://www.prattlibrary.org/calendar/print/
Compass_JulAug10.pdf?mark=foursquare)
This is our challenge. How can medical libraries engage

Checking In: Location Services for Libraries. Rethlefsen,
ML. Library Journal. 2010 Apr 15:42-43
Enoch Pratt Free Library Welcome Letter.
“Social Marketing. ” Miller, RK and Associates. Consumer
Marketing 2010. pg 154-155.
Social Networks/Blogs Now Account for One in Every
Four and a Half Minutes Online. http://blog.nielsen.com/
nielsenwire/online_mobile/social-media-accounts-for-22percent-of-time-online/
Starbucks Mission Statement. http://me.starbucks.com/en
-US/_About+Starbucks/Mission+Statement.htm
Starbucks Profit Rises EightFold. http://
www.nytimes.com/2010/04/22/business/22sbux.html
Starbucks Profit Surges. http://www.marketwatch.com/
story/starbucks-profit-surges-boosts-2010-outlook-201004-21
A SWOT Analysis for Social Media in Libraries. Fernandez, J. Online. 2009 Oct:33(5):35-37
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Research Round-Up
A Column by MCMLA Research Committee , Edited by Amanda Sprochi
Thanks to all of you who completed our Research Survey
in the spring of 2010. We are using your responses as a
guide for contents of this newsletter. This is one way we
hope to enable discussion about research and encourage
you with helpful suggestions to begin your efforts in research projects, large and small .
Listed below are some starting points to get ideas about
what to research ; what others are doing; and where to
publish / share results of your research.

15th for spring, June 15th for summer, and October 15th
for fall). Copy is preferred by e-mail, but will be accepted
in other formats. Hypothesis is indexed in the Cumulative
Index to Nursing and Allied Health Literature™.
Jon Eldredge on Research
The Research Mentor: Finding Time for Research by
Jonathan Eldredge, MLS PhD AHIP. Hypothesis 2008
Summer; 20 (2): 5-7. [PDF]

NLM Associate Fellows' Selected Projects
Projects that have been undertaken by Associate Fellows
in the last few years:
http://www.nlm.nih.gov/about/training/associate/
projectlist.html
Evidence Based Library & Information Practice
EBLIP is an open access, peer reviewed journal published
quarterly by the University of Alberta Learning Services
and supported by an international team of editorial advisors. The purpose of the journal is to provide a forum for
librarians and other information professionals to discover
research that may contribute to decision making in professional practice. EBLIP publishes original research and
commentary on the topic of evidence based library and
information practice, as well as reviews of previously
published research (evidence summaries) on a wide number of topics. For example: selected papers from the
Transforming the Profession Conference held in 2007 in
Chapel Hill-Durham, N.C. http://www.eblip4.unc.edu/
papers.html

MLA Leaders and Research Section Identify Major
Research Questions by Martha Harris, Marie Ascher,
and Jonathan Eldredge. Hypothesis 2008 Summer; 20 (2):
13-9. [PDF]
Further Reading on:
Evidence-Based Library and Information Practice
Booth, Andrew. Provocative and stimulating – but EBLIP
(and information literacy) are moving targets! Evidence
Based Library and Information Practice 2010; 5(1): 3742.
Banks, Marcus. Friendly skepticism about evidence based
library and information practice. Evidence Based Library and
Information Practice 2008; 3(3): 86-90.
A response to the above:
Booth, Andrew. On skepticism about EBLIP: friendly or otherwise! Evidence Based Library and Information Practice 2008;
3(4):76-78.

MLA Research Section and the journal Hypothesis

Dalrymple, Prudence W. Applying evidence in practice: what
we can learn from healthcare. Evidence Based Library and Information Practice 2010; 5(1):43-47.

MLA Research Section: http://research.mlanet.org/

Please send additional suggestions or your comments to:

Grant Opportunities:
opportunities.html

MCMLA Research Committee
c/o Alice Weber alice.weber@utah.edu

http://research.mlanet.org/grant-

Hypothesis: http://research.mlanet.org/hypothesis/
Hypothesis is the official journal of the Research Section
of MLA. It is published three times a year by the Section: S pring (March), summer (July/August) and fall
(November). Items to be included should be sent to the
Editor by the 15th of the preceding month (i.e., February
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On the Library Frontlines
A Column by Tim Kenny, Edited by Cindy Mitchell
A little incentive, a lot of return…
In our various roles in the field of medical and
health science librarianship, we are all tasked with serving
as a de facto library advocate. Why wouldn’t we be? It is
not only in the interest of those we serve to promote our
offerings, but in our own interests to prove our worth and
value to our respective institutions. Whether doctors,
nurses, faculty, students, patients, or patient families, we
all have some combination of central clients on whom we
focus our attention. I have no doubt that we all go out of
our way to promote our services to these central populations, but what about those that fall outside of this central
group? The administrators, the staffers, and those folks
we pass in the halls everyday that have never set foot in
our libraries. The easy answer is to fall back on a library
mission state that directs us back to our central group of
clients; therefore, we shouldn’t be overly concerned with
these other folks. The hard answer is that this overlooked
group may be where we find our staunchest promoters
and our auxiliary library advocates.
In many cases, it may be restrictive policies that keep us
from offering services to this outside group. In other
cases, it may be that the outsiders feel they have no use
for our services. Whatever the case, if we are not reaching out to them, we are missing a significant opportunity
to grow our value, our visibility, and our viability.
The library I call home has a tremendous track record
with its central clients and, to boast a bit, a significant
reach beyond that central group. So what is it that we do
that brings in those folks who otherwise would pass us
by? What do we do to bring in the staffers and the administrative folks from departments seemingly far removed
from the library’s audience? We use coffee, books, and
newspapers.
To be clear, when I say coffee, I don’t mean establishing
a full service Starbucks in your lobby, and I am not implying that you need to send your staff through intensive
barista training. Do you have coffee? A regular ole’ coffee maker, maybe a carafe to keep it warm for an extended period of time? You are pretty much set. For the
newspaper aspect, we went with the New York Times in
addition to our existing subscriptions to the local paper
and the Wall Street Journal. You don’t have to go the
route of subscribing to the Times that just happen to work
out well for us. In lieu of adding a subscription, just use

what you already have in place whether it’s the local paper, Time, or whatever.
Finally, we have books.
Pretty obvious, right? Well
in this case, I am talking
about books that fall outside a health science collection. I am talking about
an informal book exchange.
Dedicate one
shelf or small shelving
unit near the front of the
library for anyone to drop
off an unneeded book or
two, and then let anyone
take a book with the suggestion that they leave another in
return. No checkouts, no fines, just a simple book exchange. Write up a brief bit of promotional copy for the
internal newsletter or some other institution wide communiqué and you will be off and running. As the new folks
stroll in for a cup of coffee, a gander at the paper, or to
pick up a free, slightly used paperback, take a moment to
remind them what else the library can do for them. Remind them of the ILL services, the reference assistance,
the databases, or maybe show off that comfortable reading nook in the back as you give them an informal tour.
Are there bumps in the process? Of course. It might take
a couple of repeat postings to the newsletter to really get
the ball rolling. You may have to shell out a little cash to
make the coffee happen or to add a general interest subscription. You might even have to tweak a policy or two
to open up some services to a slightly wider audience. In
the end, these little incentives create regular face to face
promotional opportunities for your library. While coffee
might bring them the first time, maybe they come back
for a journal article or to ask for help with a departmental
research project. Not that everyone who comes in for
the coffee will become a regular client, but what can it
hurt if they occasionally say, “Be back in few, I am heading over to the library.”
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Health Literacy Awareness Column
Submitted by Angela Arner, Edited by Cindy Mitchell

There has been discussion on the HealthLiteracy Listserv regarding what are the
state requirements for
reading levels of
health information
materials.
The following resource was mentioned which reports the Medicaid standard for health literacy entitled National Survey
of Medicaid Guidelines for Health Literacy.
The first
national survey was conducted in 2007. This report includes all state reading level requirements for Medicaid
printed material and is available at:
http://
www.healthliteracyinnovations.com/information/
and
click on download.
Our colleague, Siobhan Champ-Blackwell, found this
blog post entitled “Looking to reach consumers in
the healthcare space? Consider tuning into YouTube”, posted by Kevin Silverman

Information Literacy for Evidence-Based Practice in Perianesthesia Nurses: Readiness for Evidence-Based Practice.; Ross J.; J Perianesth Nurs. 2010 Apr;25(2):64-70.
Picture this: visual cues enhance health education messages for people with low literacy skills.; Peregrin T. J
Am Diet Assoc. 2010 Apr;110(4):500-5.
Health literacy in college students. Ickes MJ, Cottrell R.
J Am Coll Health. 2010 Mar-Apr;58(5):491-8.
Health literacy and communication explored from different angles. Finset A, Lie HC. Patient Educ Couns. 2010
Apr;79(1):1-2.
Parents' medication administration errors: role of dosing
instruments and health literacy. Yin HS, Mendelsohn AL,
Wolf MS, Parker RM, Fierman A, van Schaick L, Bazan
IS, Kline MD, Dreyer BP. Arch Pediatr Adolesc Med.
2010 Feb;164(2):181-6.
Health in the 'hidden population' of people with low literacy. A systematic review of the literature. Easton P, Entwistle VA, Williams B. BMC Public Health. 2010 Aug
5;10(1):459.

Mr. Silverman quotes several statistics:
· Of YouTube’s 180 million viewers, 32%
watch health videos
· Of those viewers 79% of health consumers
have watched videos about their specific health
condition
· 93% take action after viewing health information
· 69% conduct further online research as a
result of the video they watched
· And 60% interact with their doctor
His advice for healthcare providers and pharmaceutical
companies is to consider YouTube as an avenue to reach
consumers…very interesting stuff.
We are again reminded that consumers go to popular sources and may not
receive reputable information!
I found the following current awareness articles through
an NCBI recurring search of the literature.

The Surgeon General's Call to Action to Promote Healthy
Homes. Office of the Surgeon General (US).; Rockville
(MD): Office of the Surgeon General (US); 2009
Health Literacy, eHealth, and Communication: Putting
the Consumer First: Workshop Summary. Institute of
Medicine (US) Roundtable on Health Literacy.; Washington (DC): National Academies Press (US); 2009.
Promoting health care equity: is health literacy a missing
link? Hasnain-Wynia R, Wolf MS. Health Serv Res.
2010 Aug;45(4):897-903.
Can this patient read and understand written health information? Powers BJ, Trinh JV, Bosworth HB. JAMA.
2010 Jul 7;304(1):76-84.
That is all for this column. I hope everyone has enjoyed
their Summer. Fall semester began August 23rd, for our
College, with another record enrollment.
Happy Fall
everyone!

